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Marketing Contact Quote Underwriting Renewal Compliance Claims

$ over time

Coverage
At School

Travel 
Insurance

Auto
Insurance

Life Home Valuables Umbrella

Student Travel Cars, trucks, etc. Family needs Mortgage

Expenditure Income

NEW - Service Warranty, Sharing Economy,   Gadget Insurance, time slice 
and usage-based programs, cyber, IoT, drones, flood, etc.

THE INSURANCE VALUE CHAIN – PRODUCT VERSUS CUSTOMER LINKAGES
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HOUSEHOLDS BY LIFE CYCLE – RELATIVE DISTRIBUTION

Individual Living Situations

one adult, no children

2+ adults, no children

one adult, youngest child 0–5

One adult, youngest child 6–15

2+ adults, youngest child 6–15

one adult, youngest child 16–21

2+ adults, youngest child 16–21

one adult, retired, no children

2+ adults, retired, no children

0 25k20k15k10k5k

Number of Households

2+ adults, youngest child 0–5

Source : https://nhts.ornl.gov/households
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Vehicle miles per year

11,100

21,600

28,300

32,600

38,000

41,800

N/A

34%

9%

33%

15%
6% 2% 1%

onenone two three four Five Five+

Number of vehicles per household

Other vehicles

3rd vehicle

2nd vehicle

Most-used vehicle

AVERAGE ANNUAL VEHICLE MILES PER HOUSEHOLD (2017)

Source: U.S. Energy Information Administration, based on U.S. Department of Transportation, Federal Highway Administration, 2017 National Household Travel Survey
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Position/Presence/Proximity

Motion/Velocity/
Displacement

Temperature

Humidity/Moisture

Acoustic/Sound/Vibration

Chemical/Gas

Flow

Force/Load/Torque/
Strain/Pressure

Leaks/Levels

Electric/Magnetic

Acceleration/Tilt

Machine vision/
Optical ambient light

DATA AT WORK AND HOME
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Data sources

Old data NEXT and ALTERNATIVE DATANew data
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Text Analytics Applications 
with Deep Learning, 

Autoencoders, Entity Resolution, 
and Knowledge Graphs

Image Analytics and Computer 
Vision Object Detection of Kind, 

Quality, and Condition

Remote Sensor Analytics

Realtime Recognition, Detection 
and Response Using Multi-modal 

Edge
and in-the-moment 

Personalization Analytics

Claims and UW Gap Analytics
Unlocking PDF data

Cross Silo Enterprise Search 
and Alert Analytics

Risk Monitoring and Change Point 
Detection for Valuation, 
Estimation, Negotiation, 
and Settlement Analytics

GLM Modelling Analytics

Realtime Voice Transcription and 
Multi-lingual Translation Analytics

DEFINING THE ROADMAP TO “BETTER, FASTER, CHEAPER, DELIGHTFUL”
Growth, Efficiency, Experience, Compliance, Advantage, Security, Privacy, Trust, Transparency, Ethics, 
and Accountability
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QUESTION TIME


